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Rielleciual™Property
o Broelije serV|C€§pr CedbyapmM

IEENIGENCE, talent, creatwﬂ?‘fﬁrough INNEVALION Or INNeVation; or
discovery or ey rrretcerfell ggiEetidr i ool g et it ten
ZERENI00K 01 for the: promotion of industriall productivity such as
pa‘tents,jé d trademark and a utility model.

IS C '}ned Withithe creators/producers and consumers rights
oflefink 3ting from intellectual creativity in artistic, literary,
jgle ustrlal and scientific works.

=1t is any product of creative, intellectual endeavor such as an
Jnnovatlon design, trading style, artistic work or literary work
= mcludmg computer notation.

“» Intellectual property refers to creations of the mind; inventions,
literary and artistic works, and symbols, names, images, and

desians used In commerce.
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Jeil j0' Creations o the mind;
mvénrJonJg lterary analartistic Works and symbols names,
IIEUESHE mr @esIgns used I commerce.

IEEnY/Y c oduct of creative, intellectual endeavor such as an
IIOVELIOT de3|gn trading style artistic work or literary
vvoz,@. cludlng computer notation.

st creation of the intellect that has commercial value,

“including copyrighted property such as literary or artistic

—;"*“hworks and ideational property, such as patents, appellations
~ — of origin, business methods, and industrial processes

Jf]fn-‘“n-‘(”]rl PIOPEILY Ireters

Sipho Cyril Ndwandwe

Department of Library and Information Science

R

§ Jmll tlz "P‘F‘@Wn{#

i




T

‘

a—

Cat eprwu ite ,J-,r entys”
o — o= "'T_—"'i _..__F“ _ '

> Jpiefugiglel] HFOQe e

-. .t._,. =, by

_'J')CI_[ .;_.'.-"
— Frclderfa ks
= Jrr_ﬂr-v@ odels

—Copyrlqht

Il

',

n
1
il

Prof D.N. Ocholla

Department of Library and Information Science



INENINIPIOSENS 10 encolage InVENLIons and 1nnevations by
orosflatigle): rﬁp protection and Utilization and' thereny
corlifeuyie o ﬁe development of the Industry.

Trle moruc protection of patents Is between 16-20
yearsianc fvarles from country to country.

==5 Jru ofelf “for an invention or innovation to be patented, they
— ust be novel meaning that there must be no similar

._'-F_

_';—,, —-4ﬂverft|on already existing I.e. it must be new.
e ~ An invention also has to be useful.
* [t must serve a particular purpose
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INEETmanks: _—— =
PRNIIIESENErE rand nmﬁnd services, although not all

I NUNEMESIAENENIStErEn asiliatenmak - | —

PIEUEMaks are the most valuable forms of intellectual
PIBPENY as the reputation ofi the brand (e.g. Coca-Cola, KEC)
ngeJ IS niche inithe market.

I es characters, letters, figures or signs, or any
Combn Jination of these and color which a person who as a
_5,‘_ = 'eT' 1ﬁe§s produces, processes, certifies or assigns goods on
J-guch goods.

'*"' Itprotects the goodwill of trademarks owners as well as the
= Interest ofi the consuming public.

e Not all' names can be reqgistered as trademarks.
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> |t refers g Wof, /mg roon
T OIBIES, ThE! I otection anc Utilization of devices relatmg (0] the
SONIgUration Or structure or combination: of both, of goods withia
VIEVAIO e 0 u raging creating such devices and thereby to

CONUINL l[:‘-:'ilfe The development of the industry.
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DES] gns

Hefars i Jnrloe, Oc'[[‘:‘fﬂ Jf (oJor JECOratieny appEarance
SOIIIINALION Ol ‘these of'an article that through the sense of S|ght
ZIOUSES ees I:atlc Sensation.

Trig ey e I; :'6 J0tes the protection and utilization of designee
(IBVEID) rv = tlllty andl creativity) and thereby to contribute to the
,Jevg 0 m@nt of the industry.

Decisions on whether to protect aesthetic objects (e.g. lamps,
_:____a -=GhaII’S and tables) or non-aesthetic objects (e.g. electric plugs)
~vary from country to country.
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Urorec" ifle '(’)T’a‘i'alﬁ%ﬁ'eriﬁi“right

LLjif producers of it y-(ﬂavels poems, plays),
selaniifle moenog rrrﬂrT EXUOOPKS), ANl AltiStIC

11l 3*411 LegIaPNY/danCes CheltShansni,
el ] "WOrkS

e ,Jonc lic rights include the copy or otherwise
réororluaﬂ |work, they also include the right to translate
'rrw Work; te transform, to perform it in public or

=10 Cast it

—

~—=-The moral rght generally include the right of paternity,
= a_tj/hich IS the authors right to claim authorship of his
- V\zor_k.
* Copyright protects the presentation of information In
one particular form from being copied.

Prof D.N. Ocholla

o)
cl

Department of Library and Information Science




"m

OO/fJU 1. J‘

P

rOO/rJgnr I3 2l oorl\ sflegaiiohtsthanprotestcreativeorksifiom)
SEIUNERIO; u ed performed eI disseminated by ethers without
gErmIssion.

e ovvnee copyright has the exclusive right to reproduce a

ororgr ed Work; to prepare derivative works that only slightly
gerthe protected work; to sell or lend copies of the protected

__ ork tothe public; to perform protected works in public for profit;
*g;nd to display copyrighted works publicly

‘These basic exclusive rights of copyright owners are subject to
exceptions depending on the type of work and the type of use

made by others.
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Triere efe iy m_rlm SEL 5 J'.f‘_f_]-_ ISHAlNOISHIGNESANENIEIGNI0NS

gupises
w"q'

AUOIS RJr ts— protects the use ofi one’s own creation

UHOOE” 1ghts Protects the Investment into converting the
rlllfrlQﬁ utput Inte saleable products, it Is the producers right
= .-rlp}i __producer IS neighbor to the author hence the
_eglgnatlon “neighboring Rights”

J_%"{-:npyrlght IS about control rather than money.

i

- Like any other rights copyright may be infringed.
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Cooyriemiel

ermgemenu VOIVES ENngadingiinrone oir therpractices tnat are
ERCIUSIVELY/ rese rved fora copyrlght ewWner, without a license
0/00's0.

B

RTSRUERUNg 'thorlzed use of copyrlghted material in a manner

=

el \/J_J_J_E _ \0ne of the copyright owner's exclusive rights.
=Copyright can be infringed through the following;

o Pl iarish

i;-:._-.-_._‘.__

: 'octleqqmq
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= 'C'ounterfeltmq
': = Piracy
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P]racy
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> tls e lmglurmor 78] [ 59 gf cogyrlggiors ocwemed fﬂcl[s‘ﬂ" WK

JOIRGIIES OWI Profit A 10Ut permission or without paying fees.

J L f) ormrlJJy oc* urs Wwhenian authors work is Illegally sold
[oly/0re Lﬁv er than the market price for enrichment at the
1SE g Ither the author or the publisher.

=
el
=
g

-c-..:n:.-"‘ -
- .:—_:':—",‘_- <

. P
s i e
s e

e

e - T o
—— it— = —
——

Prof D.N. Ocholla

Department of Library and Information Science




P lzlg) el lsig

— P

=
e r— i

SAVIIEN| ome ASSI gm imselifherselfthenorkoisomenne
FOVVIT wor <without the consent of the author/producer ad
C Kr C v ledging or paying tribute to the source.

ﬂngement of the moral right of the author.

cj.gt'tét a: e__lgn ments.

r ey present Information as their own without acknowledging or
;paymg tribute to the author.
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Colljiagiali]

[t 13 @) mg."rer}r. Aght infringement Wwhere the packaging,
trelclapplelfice clP 0 general appearances of a product e.g. hook,
SIENERIo0L e=- \withithe aim of duping/cheating|the

O /er/o,m aser Inte thinking that they buying a particular
ore,,x, us brand.

= ___J;/; standard product/ e.g.. Painting may be copied and
= va%Id With a prestigious label for original.
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